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“Eagle Publishing has been a tremendous resource for our company.”
— Brian Halahan, Senior Marketing Manager, Online Acquisition, Healthy Directions, LLC
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DEMOGRAPHICS

Male: 80% College Graduate: 70%

Age 25–44: 11% Own Their Own Home: 90%

Age 45–64: 51% Income $75K+: 64%

Age 65+: 36% Spend at least 1 hour reading 
Human Events: 47%

Share their copy of Human Events with at least 1 
other person: 52%

E. Print 

Human Events—The National Conservative Weekly
President Ronald Reagan once said that Human Events is “must reading for conservatives who want to know what is really going on in 
Washington, D.C.”   (See Reagan on YouTube: http://www.youtube.com/watch?v=s3FHiscIDeU) 

Our cornerstone publication, Human Events delivers the latest news and commentary to thousands of paid subscribers and readers each 
week. This staunchly conservative, highly responsive audience consists mainly of older, well-educated males who enjoy spending a por-
tion of their ample free time with our publication.  They also have a high level of disposable income, which they have proven eager to 
spend on products advertised in Human Events. 

Suggested Usage: Our audience of 60,000 paid subscribers consists of actively involved readers who are extremely receptive of ads for 
fundraising and advocacy organizations, religious, fi nancial, retail, entertainment, collectibles, products to promote healthy living and 
other high-end merchandise.

Pre-Printed Insert Program
Our pre-printed inserts off er an unprecedented level of visibility for your advertisement. The special removable 
inserts are placed in the centerfold of the paper, meaning both that readers are sure to see them and are also able to 
retain them for future reference and use. This is an excellent method of appealing to our already attentive readers, 
and guaranteeing your ad will leave a lasting impression. 

Display Advertising Program
Our conventional advertising method has earned its reputation as an eff ective way of 
reaching the newspaper’s specifi c demographic. The range of options we are able to 
provide, including an array of sizes and placements, ensures that you will be able to 
fi nd the perfect way to advertise your company.

Classifi ed Advertising
As an additional advertising method, we off er 
space in our Classifi ed Section, which is available 
by the word, line, or column; we even off er 
discounts for our frequent advertisers. This is a 
great way to appeal to our readers in an effi  cient, 
direct, and cost-eff ective manner.

HOBBIES

Book Reading: 73% Television: 48%

Church Attendance: 48% DVDs/Movies: 40%

Fitness/Exercise/Sports: 38% Travel: 35%

PRODUCTS PURCHASED

Books: 91% DVDs/Video: 41% 

Clothing: 50% Computers/Software: 45%

CDs/Music: 43% Vitamins/Supplements: 35%

Source: Subscribers – October 2007 Eagle Publishing, Inc. email survey

For the last decade, Human Events has consistently delivered for our line of 
alternative health books. The staff  is very accommodating and wonderfully fl exible. They work 
with you to ensure you are getting the most out of your ads, every time.”  
– Jimmy Mengel, Marketing Manager, Agora Health Books 

PRE-PRINTED 
INSERT
R ATE C ARD

CLASSIFIED AD
R ATE C ARD

•  $60 CPM 
•  35,000 inserts minimum

•  60,000 inserts maximum

BLACK & WHITE OPEN 6x 12x 24x 44x

Discount -5% -10% -20% -30%

Double Truck* $4,695 $4,460 $4,226 $3,756 $3,287

Full $1,945 $1,848 $1,751 $1,556 $1,362

Junior $1,145 $1,088 $1,031 $916 $802

Half $945 $898 $851 $756 $662

Quarter $495 $470 $446 $396 $347

DISPLAY AD R ATE C ARD

* Double Truck prices are color only; color charge: $750
 Premium Covers: Available full page 4/c only. Inside Front +$500; Inside Back +$400, Back +$750.

•  Line Rates: $2.50 per word, $4.00 for P.O. 
Box number, $25 minimum
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ISSUE DATE RESERVATION DEADLINES
SPACE MATERIAL
DEADLINES SPECIAL SECTIONS

Monday, January 5, 2009 December 26, 2008 December 30, 2008

Monday, January 12, 2009 January 2, 2009 January 6, 2009

Monday, January 19, 2009 January 9, 2009 January 13, 2009

Monday, January 26, 2009 January 16, 2009 January 20, 2009

Monday, February 2, 2009 January 23, 2009 January 27, 2009

Monday, February 9, 2009 January 30, 2009 February 3, 2009 National Religious Broadcasting Convention

Monday, February 16, 2009 February 6, 2009 February 10, 2009

Monday, February 23, 2009 February 13, 2009 February 17, 2009

Monday, March 2, 2009 February 20, 2009 February 24, 2009 Conservative Political Action Conference

Monday, March 9, 2009 SKIP WEEK

Monday, March 16, 2009 March 6, 2009 March 10, 2009

Monday, March 23 2009 March 13, 2009 March 17, 2009

Monday, March 30, 2009 March 20, 2009 March 24, 2009 Energy Issue

Monday, April 6, 2009 March 27, 2009 March 31, 2009

Monday, April 13 2009 SKIP WEEK

Monday, April 20, 2009 April 10, 2009 April 14, 2009

Monday, April 27 2009 April 17, 2009 April 21, 2009 First 100 Days Issue

Monday, May 4, 2009 April 24, 2009 April 28, 2009

Monday, May 11, 2009 May 1, 2009 May 5, 2009

Monday, May 18, 2009 May 8, 2009 May 12, 2009 Spring Book Issue

Monday May, 25, 2009 May 15, 2009 May 19, 2009

Monday, June 1, 2009 SKIP WEEK

Monday June 8, 2009 May 29, 2009 June 2, 2009

Monday, June 15, 2009 June 5, 2009 June 9, 2009

Monday, June 22, 2009 June 12, 2009 June 16, 2009

Monday, June 29, 2009 June 19, 2009 June 23, 2009

Monday, July 6, 2009 SKIP WEEK

Monday, July 13, 2009 July 3, 2009 July 7, 2009

Monday, July 20, 2009 July 10, 2009 July 14, 2009

Monday, July 27, 2009 July 17, 2009 July 21, 2009

Monday, August 3, 2009 July 24, 2009 July 28, 2009

Monday, August 10 2009 July 31, 2009 August 4, 2009

Monday August 17, 2009 SKIP WEEK

Monday August 24, 2009 August 14, 2009 August 18, 2009

Monday, August 31, 2009 August 21, 2009 August 25, 2009

Monday, September 7, 2009 August 28, 2009 September 1, 2009

Monday, September 14, 2009 SKIP WEEK

Monday, September 21, 2009 September 11, 2009 September 15, 2009 Healthcare Issue

Monday, September 28, 2009 September 18, 2009 September 22, 2009

Monday, October 5, 2009 September 25, 2009 September 29, 2009

Monday, October 12, 2009 October 2, 2009 October 6, 2009

Monday, October 19, 2009 October 9, 2009 October 13, 2009

Monday, October 26, 2009 October 16, 2009 October 20, 2009 Fall Book Issue

Monday, November 2, 2009 October 23, 2009 October 27, 2009

Monday, November 9, 2009 October 30, 2009 November 3, 2009

Monday, November 16, 2009 November 6, 2009 November 10, 2009

Monday, November 23, 2009 November 13, 2009 November 17, 2009 Holiday Gift Guide

Monday November 30, 2009 SKIP WEEK

Monday, December 7, 2009 November 27, 2009 December 1, 2009

Monday, December 14, 2009 December 4, 2009 December 8, 2009

Monday, December 21,2009 December 11, 2009 December 15, 2009 Man of the Year Issue

Monday, December 28, 2009 SKIP WEEK

Human Events—Print Schedule
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Print Terms & Conditions

A. Conditions
The following terms and conditions shall be deemed incorporated in every insertion order or space contract tendered to Human Events and www.Huma-
nEvents.com unless modifi ed by written agreement signed by an offi  cer of Publisher, and shall supercede any inconsistent statements in such order or 
contract.

Publisher reserves the right to change the rates and terms herein at any time without notice, provided only that for any contract advertiser the rates 
herein shall continue to apply for issues published within 90 days of the eff ective date of such change.

B. Agency Commission
15% of gross billing allowed to recognized agencies on space, color, bleed, and position, provided account is current within 60 days of invoice date.  Com-
mission not allowed on other charges, such as insertion handling, special bindings, or trimming of inserts, reprints, or other mechanical charges.

C. Advertising Rates
Number of insertions used by the advertiser within 12 months from date of fi rst insertion of contract period determines frequency rate.  Full or fractional-
page advertisements are charged at the corresponding frequency rate in the 2007 Human Events Rate Card.  Multiple units of space in one issue are 
charged at individual unit rates and are counted as individual insertions for the purpose of determining frequency discount.  Space is available in a vari-
ety of sizes with a quarter of a page the minimum size.  Frequency discount is subject to minimum rate-holder requirement of a quarter page.

D. Short Rate
Advertiser will be billed for the diff erence in contracted rate and actual ads run in paper.

E. Advertising Copy Conformity
It is the responsibility of the Advertiser to ensure that ad copy and related materials are provided in the format required by Human Events (refer to Adver-
tising Materials and Specifi cations).  Ads and artwork not conforming to Human Events’ specifi cations may be rejected or may be modifi ed to conform to 
Human Events’ specifi cations with the advertiser consent.  Human Events will bill the Advertiser $100 per hour minimum for any modifi cations.

F. Publisher’s Protective Clause
By issuance of this rate card, Publisher off ers, subject to the terms and conditions herein, to accept insertion orders for advertising to be published in 
Human Events and www.HumanEvents.com and by their tendering such insertion order the advertiser or agency shall indemnify and hold Publisher, its 
employees, agents, and its subcontractors free and harmless from any expenses, damages, and costs (including reasonable attorney fees) resulting in any 
way from Publishers compliance with such insertion orders (including, but not by way of limitation, from claims of libel, violation of privacy, copyright 
infringement, or otherwise) and Publisher shall have full right to settle any such claim and to control any litigation or arbitration as to which it may be 
a party all at the cost of the agency and the advertiser who shall be deemed jointly and several indemnitors and agency warrants that it is authorized 
to bind, and does bind, advertiser to such indemnity jointly and severally with agency.  Publisher reserves the right in its sole discretion to discontinue 
publication at any time with or without notice or to defer or cancel the printing, publication, or circulation of any issue or of the tendered advertising 
and shall not be liable for any failure to print, publish, or circulate all or any portion of any issue or subcontractors, or circumstances beyond its control.  
Publisher’s sole obligation as to any failure or default on its part shall be limited to a refund of its charges that may have been paid to it or, at its option, to 
publish the tendered advertising in the next available issue.  The Publisher reserves the right to reject or omit any advertising for any reason.  No advertis-
ing will be accepted that simulates Human Events editorial material.

G. Payment Terms
Invoices are dated as of the issue date and are due and are payable upon receipt in U.S. funds drawn on a U.S. Bank.  Publisher looks to the advertising 
agency placing the insertion order for payment; however, Publisher shall have the right to hold the advertising agency and the advertiser jointly and sev-
erally liable for the monies due and payable to the Publisher, and the agency warrants by submitting the insertion order that it and the advertiser have 
accepted this responsibility.  Publisher will not be bound by conditions, printed or otherwise, on contracts, order blanks or instructions when such condi-
tions confl ict with its policies. New advertisers must pay their fi rst ad in full prior to the fi rst advertisement’s running. Publisher has the right to cancel or 
deny any advertisement due to the account status’ being unpaid for 90 days or more.

0109




